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(both penetrating all neighborhoods 
below AND above 42nd Street)
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DOWNTOWN	EXPRESS	 		
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CHELSEA NOW
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(also circulated throughout upper 
Manhattan, Brooklyn, Queens and The 
Bronx...350 total distribution points)
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monthly traffic
			     All Titles	 The Villager	 Downtown 	 Gay City           Chelsea 	           Thrive
							        	

Page Views 	 	   649,395 	  147,429 	  126,823 	 209,378           65,777 	           99,988
Unique Viewers 	 	   236,165 	    54,877 	    45,522 	   89,624           21,509 	           24,633
# of Visits 	 	   398,156 	    92,540 	    62,223 	 167,582           32,314 	           13,497 

Average Length of Visit: 8.32 minutes. Source: January 2009 internal metrics.

Express		  News	            Now

monthly ad rates (net)
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DIGITAL AD SPECS/deadlines
DEADLINES are 7 days in advance of publication for both insertion orders and acceptable artwork.
EMAIL all ad creatives to: ads@CommunityMediaLLC.com.

1. Most current web technology advertising file-types and creative are accepted. Rich Media can have a 100k 
secondary load file size. All locally served ads require a SWF, FLA, GIF/JPG and click-through URL. Overlay ads, 
expandable ads, video ads and 3rd-party iFrame requests must be made in writing to your sales representative.
2. Files must be no larger than 30k.
3. Schedule, all URLs and billing info must be included in email.



to submit files by disk
PDF’s can best be submitted by FTP or delivered 
by email. CDs can be delivered to our office.

to submit files by email 
(5mg or smaller) 
ads@CommunityMediaLLC.com

deadline for camera-
ready materials 
Noon on the business day following space 
reservation deadline.

INSERTS
$97/M net. Sample required, rate may vary 
depending on size, stock and weight. Due at 
printer at least one week prior to insertion date. 
Please contact the Sales Department for shipping 
details. Commercial printing available. 

POSTAL aDDRESS
COMMUNITY MEDIA, LLC
145 6th Avenue, First Floor
New York, NY 10013
Tel: (212) 229-1890
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print ad creation/submission} 2009

ABOUT YOUR ARTWORK
Four-color or black and white creatives submitted electronically must be industry-
standard Adobe Acrobat PDF files.

Black and White
The following standards are recommended for black and white newspaper ads: 
• Every continuous tone or halftone image should be evaluated on an individual 
basis with an expected dot gain of approximately 30%.
• Dot gain curves are non-linear; ads will gain more in their mid-tone values than 
highlight or shadow.
• All continuous tone images should be at least 170 ppi at their final 	 	
output size. 
• Line art should be at 1016 ppi.
• All supplied ads should have a minimum of 5% in the highlight and a maximum 
of 80% in the shadow area. 
• Any part of the ad not intended to print solid black should be created at a maxi-
mum of 75%.
• A minimum of 20% contrast between foreground and background is 	 	
suggested.
• Type should be kept at a minimum of 8 pt. for standard or 12 pt. for reverse. 
• All type intended to print solid black should be set at 100% black. 
• Surprinted type should be solid black and contrasted against a 30% or less black 
screen.
• Reversed or knocked-out type should be 0% black (white) type on a 70% screen 
or higher. 
• Fine serif typefaces should be avoided.

We will not modify PDF files.

Four-Color
Tone (or Contrast) Reproduction
• Newsprint offers less contrast than text matte or coated stocks. The darkest four-
color area should not exceed 240%, the dot percentage should not 	 	
exceed 90%.
• Dot gain is approximately 30%.
• Reversed type or four-color black type should be at least 14 pt. and a medium-to-
bold sans-serif typeface is recommended. Dropped-out (reversed) type in a black-
only area should be at least 10 pt. medium to bold sans-serif typeface.

Fonts
Since we accept only PDF files for artwork, font files are not required. We cannot 
make font corrections or any type of modifications to a PDF.

Resolution and Line Screen
* Images @ 203.2 dpi (8 pixels/mm)
* Line Art @ 1016 ppi (40 pixels/mm)
* Output screen ruling @ 100 lpi
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JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

FRESH START 
New Year, New
Gov’t, New You;

money makeovers

SEX & DATING 
relationships and Valentine’s 

Day;
restaurants

VOLUNTEERING

FAMILY
Mother’s Day 5/10
Memorial Day 5/26

SUMMER FUN 
Father’s Day 6/21

HEALTH & HEALING 
(July/August) 

alternative wellness; 
Fourth of July

MONEY
budgets/investments 
2010; Grandparents’ 

Day 9/7

MEDICAL 
BREAKTHROUGHS 
Halloween 10/31

POLITICS
Election Day 11/4

HOLIDAY FUN
year-end review

CHELSEA
NOW

DOWNTOWN
EXPRESS

GAY CITY
NEWS

THE
VILLAGER

THRIVE
NYC

Happy New Year
01/07

MLK Day & 
Inaugural 01/14

Valentine’s Day
02/04 & 11

Annual Progress 
Report
03/11

Earth Day: 
Green NYC 04/15
Salute Volunteers

04/29

 
Handbooks

05/13 
Union Square

  Gay Pride
06/17 & 27

Meat Market
07/15

Back To School
08/26

 
Back To School

09/02
Village Dvlpmnt. 

09/24

Lower East 
Side 10/07

Theater 10/21

East Village
11/18

 
Dining Out

12/09, 16 & 23

MLK Day & 
Inaugural 
01/16

Valentine’s Day 
02/13

Handbook 
03/27

Green NYC
04/10

Chelsea Art 
Galleries 05/22

Gay Pride
05/05 & 19

Meat Market
06/17

Real Estate 
Shopper 08/28

Back To School
09/11

Theatre 09/23

Home Issue 
11/20

Holiday Shopping 
12/18

Inauguration: 
Fresh Start/MLK 
birthday 01/15

The Youth Issue/ Valentine’s 
Day

02/05

Summer 
Getaway
04/23

Wedding Time
05/14

Gay Pride
06/18 & 25

Health/ Leading 
Non-Profits 07/23

Fall Arts and 
Primary Election
Preview 08/20

Gay City
Guide
09/03

City Elections 
Guide 10/29

Progress Report
11/12

Holiday Preview
12/17

 Happy New Year
01/07

MLK Day & 
Inaugural 01/14

Valentine’s Day
02/04, 11

Annual 
Progress Report

03/11

Earth Day: 
Green NYC 04/15
Salute Volunteers

04/29

Handbooks
05/13

Union Square

Gay Pride
06/17 & 27

Meat Market
07/15 

Back To School
08/26

Back To School
09/02

Village Dvlpmnt.
09/24

Lower East 
Side 10/07

Theater 10/21

East Village
11/18

Dining Out
12/09, 16 & 23

HOME
alternative lifestyles;

housing; making
your home safe


